Unit 5 Advertising

>

Advertising
and Children




Aims and Demand

We are to

» learn to find topic sentences

» practice reading comprehension by outlining and
summarising the text

» read the text to extract specific information and
language chunks

» learn (more) about the arguments for and against
advertising to children
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%d i find olit thé topic

sentence of each paragraph.

2. Draw an outline of the text to §



Outline

I.  General introduction of the phenomenon (paras. 1-
3)
Il.  Worries about the phenomenon (paras. 4-5)

Ill. Government approaches to the phenomenon (para.
6-8)




I. General introduction of the phenomenon
(paras. 1-3)

1. General introduction

2. Ways to reach the target of kids (in
many ways....)

3. Features of these Ads (short,
imaginative, often in the form of
animated cartoons.)




Il. Worries about the phenomenon (paras.
4-5)

1. Kids’ not thinking carefully about
these Ads

2. Spending vast sums of money on
junk food




Ill. Government’s approaches to the phenomenon
(para. 6-8)

1. Some countries againt the
phenomenon

2. Others in favor of it

3. Summary to the approaches




O
Mlore exercises

1 What products are most commonly featured in
adverts for children? How are they advertised?




2a Read the article quickly and say which of the
following are not mentioned in the text.

2. the ways 1n which advertisers can reach children

3. the problems of advertising to children
4. how different countries control advertising

5. products that are not allowed to be advertised in different

countries




2b Read the article again and find the following.
1. three examples of ways in which advertisers reach children

(D show an ad many times during school holidays;

(2 make TV commercials louder than programmes;

(3 sponsor programmes and show commercials before the
programme starts (Paragraph 2);

(@) children’s advert are short, imaginative and often cartoons
(Paragraph3);

(B offers of free toys, models of cartoon characters, gimmicky
packaging and interactive websites (Paragraph 5);




2. three serious problems with advertising for children

(D children love adverts and watch them like entertainment
programmes (Paragraph3);

@ children are less critical than adults and don’t realise the
advert has a persuasive message (Paragraph 4);

(3 many adverts promote unhealthy food (Paragraph 5);




3. four countries that impose controls on advertising for
children

Sweden; Greece; Denmark; the Netherlands (Paragraph 6);

4. three countries that don’t impose controls

France; Britain; Germany;




5. three examples of how countries approach the control of
advertising to children differently

(D Sweden bans advertising to children under 12;

@ Greece bans TV adverts for children’s toys between 7
a.m. and 10 p.m.;

(3 France, Britain and Germany use self-regulation







Find out the chunks in the text to translate the
following Chinese into English.

TR R IR S KB ... A new report has concluded that ...
XF ... JRHEE B become increasingly interested in ...
WM E~...... Studies show that ...

AWz s| S B AR an attractive target
AL £ the Department of Media and Communications

Xk H#Ax toreach one's traget

FER R PFIH 1 during school holidays
AL B TV commercials/advertisements




W 51 = to attract attention
BEh—/ T H o sponsor a programme

— NS FRIT4  an advertisement aimed at children

LIiE N in the form of animated cartoons
—MERTTH  an entertainment programme

ANHEM. ... There are concerns about / over ...
— AL B T INFEGAR A iE &

a journalist specialising in media analysis




A NEIHZ.. ... The most worrying thing is that ...
M FHEAE S persuasive message

SR A] e % I ER as much money as possible

B YL YN E ) encourage sb. to do sth.

N AN i persuade sb. to do sth.

— RKEEk a vast sum of money

bi B AT R junk food manufacturers

fEERM 15 spend money on advertising
fE5H B i promote food

G B NG LI A offers of free toys; to offer free tolill




KB AP LA models of cartoon characters

v iy 1AL s gimmicky packaging

B 5 Wk interactive websites

8 B 2K Western countries

S fast food restaurants

BAURT B it A Tt government approaches (to ...)
12% UL MY JLE children under the age of 12

20N ) LE LA B AL 4 to ban television
advertisements for children's
toys




ekl legal controls

AT (HIRER) to regulate oneself; self-regulation
FEA B bring out

R AT 9 HE N code of good conduct

B 72 B I RE develop the ability to think

P UNIPYN grow up

XMERM RN ... the belief is that ...

IR be aware of ...

Wik 77 persuasive power

...... JIFELAE there is little hope that ...




R — A E oL
5 R % | 8 4% (J )
43!

H AU
PR R ] AR i@ AR
MRZH......

Jik 71 ]

RN G

J AT F R

to resolve a situation
cross-European regulations

the European Union

at present

an approach to the problem

the majority of

member states

be sure of sb./sth.

the harmful nature of advertising




I VOCABULARY: word combinations

3 Look at the article again and find the words below. Which other
words do they combine with? Is each combination adjective +
noun or noun + noun?

a) managers (line 2)  advertising managers: noun + noun

b) target (line 7)  attractive target: adjective + noun

¢) commercials (line 16) TV commercial: noun + noun

d) message (line 38) persuasive message: adjective + noun




e) sums (line 43)  vast sums: adjective + noun

f) food X2 (lines 43 and 59)

junk food: noun+ noun / fast food: adjective + noun

g) websites (line 53) interactive websites: adjective + noun

h) advertisements (line 66)

television advertisements: noun + noun




4 Complete the sentences so they are true for you.

1 I think advertising managers should ...
2 I think junk food is ...

3 Ilike / don’t like TV commercials that ...
4 Companies should not spend vast sums of money on ...

5 Work with a partner to discuss the following.
I Do you agree that advertising should be aimed at children?
Why / Why not?
2 In the text there are a number of approaches to controlling
advertising for children. Which i1s the best?

3 In your opinion, should some products not be advertised?
If so, which?




Summary and Assighment

1. Summary of the text

2. Assignment

*Writing: My view on advertising targeting kids
“+*about 150 words







